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A creative brandwear is completed from the understanding of brand value to a

FNABIS

« Creative Brandwear Gmup
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Business Area
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All the activities such as production of various items, sourcing the differentiated goods
and supplying the handy solutions are only tools to carry out our mission.

Fashion Accessory : HIE0] 74|18 ARIGHES WA / 24 / 21
Fashion Attach : gaic o] Mg Taks A2 el /& 72|
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Integrated IT System Cleber °
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Cleber, which is a mixed word using Clever and Cyber, is the enterprise resources ma-
nagement system developed based on the systematically accumulated experiences of
the client product management for several years in order to support the best efficiency.
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Cleber is the systematic and virtual space that the client, the vendor of client, our company
and the vendor of us can communicate efficiently without restriction of the space-time.



Organization Chart
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The ideal organization that we pursue is not concept of boundary between organizatians
but the group aimed at the relationship which everyone joins together.
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We aim at the organization cultivating men of talent of integrated and comprehensive
thinking skills.
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'=/\BI SﬂCreative Brandwear Group

:E_E %M‘ Korea Head Office
A7|E ZFEA| AL 57-30 (ZES X2 566-11)

57-30, Gyeongsu-gil, Chowol-eup, Gwangju-si, Gyeonggi-do, Korea
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Room 402, Yonghuating Narcissus Garden, Dongcheng District,

Dongguan, Guangdong, China
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BS R ACtiVity (Business for Social Responsibility)
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A company is just the means for achieving the social goal. The company entrusted with the social assets
for the rich and happy life of the member of society exists as a measure.
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When a company becomes a purpose by itself, the society cannot becomne the safe and happy space

anymore. We will be more faithful to the role as the social measures.



Client & Partner
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The clients of the various industry groups are our valuable assets that we can do the customer

service in the various views. We will grow to the Total Fashion Accessary specialized company.
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Fashion Accessory
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Fashion Accessary can be said to be the face of the brand at the present time. Primary Effect can happen
by the maximum value. Fashion Accessary is directly adhered to the product itself, and it performs diffe-
rently with the hang tag which is easily thrown away after purchasing in that it is the thing which symbo-

lizes the brand value until the life of the clothes finishes.
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[n this respect, we are trying to find out the optimum value through the various experiment considered
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that it 1s not only the subsidiary material, but its aesthetically aspect, the harmony with the clothes, and

evolution of itself.
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Sc h ed U Ie Sample / Bluk Product Step System
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Fashion Attach
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Hang tag can be said the face of the brand including the brand information. The Primary Effect of hang tag is considerable,
and it has to be shown the brand value through the best effort. The latest trend is reflected by creative ways such as using

the extraordinary material. Also, it consistently sticks to a style. We make the best brand face maximizing the brand value

along with our client,
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Barcode System
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pure outdoor company since 1930
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Special Package

A4 I{7|X| _ Case, Paper Bag
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Case and shopping bag are not just for wrapping gift and moving commodities to be safe. They are one of prides in which the
brand value is externally expressed. Moreover they make customer purchase action to be more pleasant with a role as P. 0. P
(Point of Purchase] in a store. The various shapelstructure of case and functionality are emphasized and the use of organic
material is increasing gradually. FABIS is trying to make givers and receivers feel more special through the upgrade of the

value of commodity with the best quality and creative idea.
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FNABIS

Creative Brandwear Group

i-do, Korea

www.fabis.com | ORDER www.cleber.co.kr



